
Campaign Title: Jump In (Xbox 360 Reveal Campaign)

Campaign Goal: 

1. To Build Hype and Excitement for the New Console Generation

2. Showing the Cutting-Edge Technology and Innovation

3. Positioning the Xbox 360 as the Number 1 Entertainment/Gaming Hub

Paid

Platform: Television Channels

Content: Game/Console Trailers, Celebrity or Influencer Collaborations & Viral 
Marketing Video’s like live Halo Skits.

Owned

Platform: Xbox.com

Content: Game Reveals, Console In Action, Q&A’s, Online Blogs/Newsletters, 
Links To Xbox Owned Social Media Channels & Interaction With Other Gamers 
Or The Xbox Studio Staff.

Earned

Platform: Large Scale Gaming Events

Content: Live in person showcases of the console, Live Game Trailers, In person 
interaction with the xbox fans and staff and Small events at the facility.

Consumer Benefit: Playing the next generation of great games on the best 
console

Recommendations: Maybe more YouTube video ads as around this time it was 
released and was picking up traction.



Executive Summary: We want to build excitement and position the console as 
the leading entertainment and gaming hub. We will highlight the cutting-edge 
technology of the hardware, showcase the console's innovation, delivering the 
promise of next-generation gaming and showing the games of the new era of 
gaming. With these in combination with our marketing we project that the Xbox 
360 will be positioned as the primary choice for entertainment and gaming and 
sell the hardware to grow the Xbox brand and ecosystem.
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